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When Advertising Rules Apply to Marketing
Two Considerations to Navigate Advertising
Minimum Information Required

Facebook, Instagram and Video Sharing
Sites

ABA Rule Trial Publicity
ublicity




WHEN ADVERTISING
RULES APPLY 4-7.11

All forms of communication

/)
If you are promoting your practice of | KARE




TWO CONSIDERATIONS TO

NAVIGATE LAWYER A
IN FLORIDA

iflonal elements in

DVERTISING

here: method of delivering message)

Application of rules olwo;;‘s/déend on the medium
and content of the advertisement.




MINIMUM
INFORMATION
REQUIRED IN

3 MENTS

e Name of lawyer, law firm 4-7.12(a)(1) /
e Geographic disclosure of bona fide g#iCg’by city, town, or

county 4-7.12(a)(2)




PRESUMPTIVELY VALID CONTENT
4-7.16

Presumptively valid content is also commonly referred to as
“Tombstone/Safe Harbor” information. An advertisement in any

public medium (e.g., t.v., radio, print, Internet banner, Internet pop-
nat contains no information other than the following is not
3 for review:




PRESUMPTIVELY VALID CONTENT
4-7.16

Presumptively valid content is also commonly referred to as
“Tombstone/Safe Harbor” information. An advertisement in any
public medium (e.g., t.v., radio, print, Internet banner, Internet pop-
hat contains no information other than the following is not

' for review:
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traditional



THE FLORIDA BAR STANDING
COMMITTEE ON ADVERTISING
GUIDELINES FOR NETWORKING SITES

e There are numerous networking sites of various types. Some
networking sites were designed for social purposes, such as
acebook, MySpace and Twitter. No’rwfrhs’rondmg ’rhenr origins

lawyer advertising rules.



VIDEO SHARING SITES
(YOUTUBE, VIMEOQO, TIKTOK, ETC.)

e Videos of individual lawyers on video sharing sites that are used
solely for purposes that are unrelated to the practice of law are
not subject to the lawyer advertising rules.

Videos appearing on video sharing sites that are used to
er or law firm’s practice are subject to the lawyer
>s. These videos and all information the lawyer or law

refore comply with all of the general
: 3 and 4-7.21.
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THE FLOR

COMMITT

DA BAR STAND
EE ON ADVERT

GUIDELINES FOR NETWO

e Instant messages and direct e-mail must comply with the general
advertising regulations set forth in Rules 4-7.11 through 4-7.18 and 4-
/.21 as well as additional requirements set forth in Rule 4-7.18(b).

ts by third persons If a third party posts information on the

1ge about the Iowyer s services that does not comply

NG
SING

RKING SITES



CONTINUED...

THE FLORIDA BAR STANDING
COMMITTEE ON ADVERTISING
GUIDELINES FOR NETWORKING SITES

e Twitter Because of Twitter's 140 character limitation, lawyers may use
commonly recognized abbreviations for the required geographic disclosure of a
bona fide office location by city, town or county as required by Rule 4-7.12(a).

orking sites The SCA is of the opinion that a page on a networking site is
lilar fo a website of a lawyer or law firm that pages on networking
ed with The Florida Bar for review.

’ -;o, on a networking site, d
Yol 1g site is subject
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TRIAL PUBLICITY RULE
4-3.6

atements Prohibited. A lawyer shall not make an exirajudicial
d expect to be disseminated by means of public




TRIAL PUBLICITY RULE
4-3.6

e between protecting the right to a fair trial
sssion. Preserving the right to a fair
mation that may be
'nNere 5 Y IS



ABA TRIAL PUBLICITY
RULE 3.6

icipating or has parficipated in the
nall not make an



ABA TRIAL PUBLICITY
RULE 3.6

ragraph (a), a lawyer may state:

d, except when prohibited by law, the identity of the persons




ABA TRIAL PUBLICITY
RULE 3.6

c) Notwithstanding paragraph (a), a lawyer may make a
reasonable lawyer would believe is required
tantial undue prejudicial

wyer or the




FREQUENTLY ASKED QUESTIONS ¢<¢?

What rules apply to my website? 4-7.11 to 4-17. Not required to file for
review per 4-7.20(g).

What rules apply to social media? It depends. If for social purposes, not
subject to advertising rules. If used to promote you or firm, advertising rules
apply. Not required to file for review per Standing Committee on
Advertising.

What rules apply to YouTube and similar sites? It depends. If for social
purposes, not subject to advertising rules. If used to promote you or firm,
advertising rules apply. Not required to file for review per Standing
ommittee on Advertising.

ebook page or LinkedIn? No. If used to promote
t required to file for review per



REVIEW
POINTS TO REMEMBER

#1 Application of rules always depends on
the medium and content of the
advertisement.

#2 Rules apply to all forms of communication.

ber the two minimum
' Nt.
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